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1. STAFF CONTACT DETAILS 
 
Position Name Email Availability: 

times & location 
Phone 

Lecturer-in-Charge Dr Will Rifkin willrifkin@unsw.edu.au By appointment -- 
Program Director Dr Wallace Bridge wj.bridge@unsw.edu.au By appointment – 

180 Samuels Bldg. 
x5-1297 

 
The class will be facilitated by Will Rifkin, PhD, who has been Director of the Science 
Communication Program at UNSW. He has experience in training professionals in 
industry and government as well as a record as an innovative and effective university 
lecturer. His PhD research at Stanford University was on communication between 
technical and nontechnical people. He will be assisted by Wallace Bridge, PhD, 
Program Director for the Graduate Certificate in Research Management and 
Commercialisation.  Wallace Bridge and Will Rifkin will be responsible for all 
assessments.  
 

Contacting convenors   

E-mail is a way for the lecturer to keep in touch with you, and vice versa. We will use 
your university assigned address rather than your gmail or hotmail addresses.  

You are welcome to e-mail queries once you have carefully read handouts, consulted 
classmates, and weighed up possible answers to your questions. When e-mailing to 
organise an appointment to meet with the course convenor, describe what you would 
like to discuss. That prepares the convenor for your visit.  

In your e-mails, your name must appear as the sender, not just your student number. 
Begin the subject line with “STRE6020 2011”; see the example below. These steps 
ensure that our spam filters let your message through. E.g.,  
 

From: “Jane Lee” <zXXXXXX@student.unsw.edu.au> 
Subject: STRE6020 2011 – submitting Assignment 1 early. 

 
 
2. COURSE DETAILS 
 
2.1 Teaching Times and Locations 

Tuesdays, 4-7pm, Mathews 130.     
 
2.2 Units of Credit 

6 UOC   
 
2.3 Summary of Course 

The course explores the principles of human communication processes as they relate to 
negotiation and persuasion in deals, agreements, and teamwork. Ethics in business and 
stakeholder obligations are discussed in relation to establishing and fulfilling contract 
agreements for the commercialisation of technology-based opportunities. Students will 
also develop effective strategies for dealing with the media to assist business growth. 
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Communication, innovation, and the R&D path   

The ‘Communication in Professional Management’ course will focus on developing 
your strategic communication skills in order to enhance the effectiveness of your efforts 
in a business environment that relies on Science, Engineering, and Technology (SET). 
Content will address an essential element in any aspect of enterprise development – 
communication: between individuals; between people with different specialties; 
between women and men; in negotiation; in emotionally charged situations; in 
meetings; in networks; about new ideas; etc.  

Good communication skills and relevant strategic insights in communication are 
essential to becoming a business-savvy research scientist or engineer. For example, the 
ability to gain visibility has proven critical for research and entrepreneurial success, 
whereas a lack of confidence, skill, and insight in communicating leads toward 
obscurity and failure. In your immediate future, during completion of your doctoral 
work, you will need technical writing skills for the preparation of your thesis and oral 
presentation skills that allow you to succinctly and clearly describe your research 
objectives and findings to your professional peers and mentors.  

As your research career progresses, you will no doubt discover a number of SET-based 
ideas that you firmly believe merit further investigation and development. If you are 
working in industry or a GFRA (government-funded research agency), you will need to 
gain financial support and resources from your management hierarchy. If you are an 
academic, you will consider accessing funding from either a government granting body 
or from an industry partner who would directly benefit from the outcomes of your 
developments. Once again, you will need technical writing skills for the preparation of 
research proposals and grant applications and oral presentation skills to describe in 
person the technical features of your proposed work. You will also need marketing 
knowledge to identify and highlight the socio-economic benefits of your research 
outcomes. You will want to be not just informative but persuasive.  

Catering to your audience   

Oral and written presentations must be designed to cater to the backgrounds and 
expectations of the target audience/s. You must consider what aspects of your proposed 
work would be highly attractive to -- and aligned with -- the objectives of your 
company/organisation or a granting body. Your audience’s needs must become central 
themes of your written and oral proposals.  

If your first language is not English, you need to show your audience the insight and 
drive that you convey so easily in your native language. If you are a woman facing a 
male-dominated audience, you need to translate your style to assure that you are 
understood appropriately. If you are an Anglo-Australian male facing a culturally mixed 
audience, you must evince a patience and measured confidence that can go over well in 
a range of cultural settings.     

Understanding + trust   

You will have to present highly specialized technical and scientific concepts in terms 
that can be understood by your target audiences. Those in the position of evaluating 
research proposals, whether they are in industry or government granting bodies, will 
often not be familiar with your project’s specific technical procedures and concepts. 
You must know the technical and professional background of those who are going to 
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make the ‘Yes/No’ decision on your proposal in order to present your ideas effectively. 
After all, you are asking them to back you with their money and their resources. If they 
do not understand what you are talking about, much less fathom your timelines and 
expected outcomes, then your chance of success is going to be substantially reduced.  

Your backers need to trust you, and being transparent helps to build that trust. How can 
you expect them to feel sufficiently confident to make an investment in you if you have 
confused them with the use of highly technical jargon and sophisticated concepts?  It 
will be a mistake to think that you can obtain funding simply by dazzling them with 
your brilliant, yet incomprehensible, technical explanations.  

Clarity and transparency and attending to audience aims and requirements will lead to 
trust.  

Writing well   

When applying for most government grants, the only option for selling your ideas and 
proposal is in the written form. The same strategies that come into play for oral 
communication are employed in presenting written material in a persuasive manner. In 
fact, oral and written communication often occur in concert, with one form reinforcing 
the other; e-mails accompany phone calls, conference presentations substantiate later 
grant proposals, your professional network supports assessments of your ability.  

Negotiation skills and insights     

With industry, you will need to negotiate not only for sponsors to agree to fund the 
work but also negotiate as to the level of funding and timelines for delivery. Excellent 
negotiation skills are absolutely essential when dealing with industry not only in order 
to attract their initial interest in your project but also so that you can cement the best 
possible deal. To negotiate effectively, you will need to have a strong understanding of 
your target’s business, their position in the market, and their history. You must also 
have some idea of what direct financial benefit your expected outcomes would have for 
the target company (and/or their competitors) as this information will help define the 
limits in the negotiation of the final value (costs and profit) and structure of the deal.  

Combining it all     

As your work progresses, you should begin to make discoveries that you consider may 
have some potential commercial opportunity that may be patentable. If so, what next? 
Again, your technical writing skills will come into play as you will need to write an 
invention report (aka disclosure, IP notification), which will describe your technology/ 
innovation and what you perceive to be its commercial applications. If the innovation is 
likely to be suitable for patent protection, the invention report will serve as the basis for 
a provisional patent application.  

Once you have some intellectual property (IP) that you thoroughly believe has true 
commercial potential, you will need to consider your options on how to proceed. For 
example, you might be considering forming a company of your own to exploit or further 
develop the IP. Of course, your options will be limited by your employment position, 
your employer’s (organisation) conditions, and your rights and ownership regarding the 
IP you have developed. Regardless of these many permutations, the ultimate 
responsibility for successful development and commercialisation of the majority of 
science-based IP rests with the original inventor and collaborators, people with the 
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passion, faith, and dedication to champion their ideas to a satisfactory conclusion. 
Independent of your individual circumstances, the bottom line in all cases is -- if your 
work and ideas are to proceed, you will need money and resources!   

To obtain funding, you are going to have to clearly define your business opportunity 
and how you can achieve it – a process that requires the preparation of a business plan. 
The business plan involves business writing skills, and you as the scientist/ 
engineer/innovator should be the person writing at least the outline and filling in the 
technical gaps. It is your idea, it has come from your expertise, and you and no one else 
-- certainly not your accountant -- is going to have a better picture of what the specific 
and broader opportunities are.  

The business plan is a tool that can be used for attracting finances to proceed with your 
idea. The business plan will not sell itself – you will!  You will need to know how to 
market your proposition to your target investors (e.g., venture capitalists) using 
compelling oral presentations on why your idea is an opportunity that is too good to be 
missed. Investors invest in people not just ideas – that is their motto, and they live by it!  
Once you have attracted the interest of an investor, you then need to use your finely 
tuned negotiation and persuasive skills to land yourself the best possible and workable 
deal. To do this, you must know where the investor is coming from and know their 
limitations, which means listening well and doing background research. You must 
maximise your equity in the venture while gaining sufficient investment to maximise 
your ability to deliver the targeted outcomes. So, you want someone else’s money to get 
the business going, but you want to retain a fair share of the profits.   

Throughout your career, no matter what form it may take, you will need to spend much 
of your professional time communicating at many different levels for different 
objectives and needs. If you are going to meet those objectives and fill those needs, then 
you must be a strategic communicator. You need to analyse a situation, determine how 
best to communicate, and give a polished performance – something that you can do with 
insight and practice.  

 
2.4 Course Aims and Relationship to Other Courses - Certificate Background   

Innovation drives economic growth, and that innovation is often driven by research 
outcomes. Researchers, such as you, make discoveries leading to new technologies and 
industries that will generate export income and increase local employment 
opportunities. You could also contribute to curing cancer or averting global warming.   

One aspect of innovation is the conversion of research outcomes to practical uses that 
are of benefit to the community, environment, and economy. 

All good research, no matter what the field or discipline, will have the potential if 
managed appropriately to benefit the Australian community in some way. Research 
outcomes can: make money; save money; improve standards and quality of living; add 
to our culture and strength of identity; improve our international standing; and improve 
our internal harmony. 

In recognition of this responsibility placed on your generation of researchers, the 
Australian Federal government is supporting universities to augment their training in the 
area of professional management skills. PhD students now have access to an accredited 
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training program, which at UNSW is the Graduate Certificate in Research Management 
and Commercialisation. 
All assignments and workshops in the program are designed to relate directly to your 
specific fields of study and, hopefully, will be of immediate benefit to you in the 
performance of your current research projects. The long-term benefits also will be 
many. 
 

Communication Abilities ‐ When, What, & Where. 
   

Career Path  Written  Oral  Negotiation  Persuasion  Networks 

PhD  Technical  Seminars 

Gaining a supervisor and project 
 
 
 
 

Gaining sponsorship or employment  
and laboratory space 

 

Students 
     ‐ Thesis   ‐ Peers  Academics 
     ‐ Journals   ‐ Conference   (extended) 
      Job interview    
PostDoc  Technical  Seminars  Students 
     ‐ Project reports   ‐ Peers  Academics (ext) 
     ‐ Journals   ‐ Conference  Industry  

     Job interview    R&D partners 

Research Scientist  Technical  Seminars  Funding from  Project  Students 
     ‐ Project reports   ‐ Peers   industry or  approval &  Academics 

Academic    ‐ Journals   ‐ Conference   management  collaboration   (extended) 
     ‐ project proposals  Convening       Industry  
     ‐ grant applications       meetings  Salary/  Funding    R&D partners 
     ‐ invention reports  Job interview    promotion  ‐ Internal  Collaborative 
     ‐ patents  Hiring     ‐ Industry   R&D institutes 
     ‐ literature reviews             
            Staff    
             motivation    

Senior researcher  Technical  Seminars  Funding from  Project  Students 
Research Manager    ‐ Project reports   ‐ Peers   industry or  approval &  Academics 
     ‐ Journals   ‐ Conference   management  collaboration   (extended) 
     ‐ project proposals  Job interview        Industry  
     ‐ grant applications  Hiring  Salary/  Staff    R&D partners 
     ‐ Invention reports  Funding    promotion   motivation  Collaborative 
     ‐ patents   ‐ technical        R&D institutes 
     ‐ literature reviews   ‐ lay  Staff management     Funding 
   Business   ‐ business         agencies  
    ‐ Budgets            (Govt/ private) 
    ‐ Business activity reports Press releases        IP management 
    ‐ Non disclosure public           Govt regulatory 
      reports/statements           authorities 
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Business Manager  Technical  Funding  Funding from  Funding  Senior academics
     ‐ project proposals   pitches   industry or  ‐ VC  Industry leaders 
Managing Director    ‐ grant applications      management  ‐ Angels  Fund managers 
   Business  Business   (both as applicant  ‐ Internal  IP managers 
Entrepreneur   ‐ Budgets  activity reports   and reviewer)     Govt reps and  
    ‐ Business activity reports       Strategic    policy makers 
CEO   ‐ Non disclosure public  Hiring/Firing  Staff management  plans   (bureaucrats & 
      reports/statements            politicians) 
    ‐ Business plans           Media contacts 
    ‐ Strategic plans             
    ‐ Prospectus             
    ‐ Annual reports             
    ‐ Exchange reports             

 
 
2.5 Student Learning Outcomes 
 

1. You will be able to present orally on your research with increasing clarity and 
confidence, which will be evident in feedback from classmates, mentors, and 
outside audiences.   

2. You will gain ability to edit your written work more effectively, learning to see 
how what you write is being perceived by different audiences, such as funding 
bodies, professional peers, business executives, and non-specialist audiences.   

3. You learn how to give and receive more astute and effective feedback, which 
you will see in the quality of input that you gain from others and in the degree of 
improvement in skills and behaviour of others whom you assist.   

4. You will improve your ability to listen responsively in order to understand and 
draw implications from technical speakers or determine the interests and 
concerns of non-technical audience members.   

5. You will be able to negotiate more astutely and persuade ethically in order to 
gain well-deserved resources and opportunities.     

6. You will gain insight into how different people perceive ethical aspects of any 
situation differently, and you will come to understand the role of contracts in 
defining obligations and building ongoing relationships.   

7. You will identify resources and learning methods that will enable you to 
continue improving your communication on an ongoing basis.   

8. You will combine the skills and insights outlined above in order to work in 
teams and organisations more effectively, which should be evident in your 
achieving near-term aims more quickly, more easily, and in a more robust way. 
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Graduate Attributes 
 

Course 
Learning 
Outcomes 

ASB Graduate Attributes 

1, 2, 3, 4, 
5, 6, 7, 8 

1. Critical thinking and problem solving 

1, 2, 3, 4, 
5, 6, 8 

2. Communication 

3, 4, 5, 6, 
7, 8 

3. Teamwork and leadership 

1, 2, 3, 4, 
5, 6, 8 

4. Social, ethical and global perspectives 

1, 2, 4, 5, 
7 

5. In-depth engagement with relevant disciplinary knowledge 

1, 2, 3, 4, 
5, 6, 7, 8 

6. Professional skills 

More information on the ASB Graduate Attributes and how they align with the UNSW 
Graduate Attributes (2010) is available on the ASB website (Learning and Teaching 
>Graduate Attributes). 
 
 
3. LEARNING AND TEACHING ACTIVITIES 
 
3.1 Approach to Learning and Teaching in the Course 

Contextualised   

Students in this course come from diverse fields, e.g., science, medicine, engineering. 
To address this diversity and the different needs of students, this course involves 
activities, assessment tasks, and research and reading assignments where you explore a 
topic in the context of your field of study. In this way, we will address professional 
skills and insights that are common across fields but also accommodate each specialty’s 
unique knowledge, approaches, and emphasis. 

Participant‐centred & experiential    

The class is taught in a workshop format, one that relies heavily on experiential 
learning, reflective discussion, and problem solving.  Experiential learning can be 
represented as a cycle that involves attempting to do something new, observing what 
happens, identifying key concepts to explain those outcomes (that is, generalising), and 
then trying a new approach based on the insight gained in the preceding experience. 
This cycle incorporates not only individual work but group discussion of experiences 
and potential strategies.   

You have actually employed these elements of learning many times in your research 
though perhaps less so in your university coursework. Experiential learning, reflective 
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discussion, and strategic problem solving have been shown to be particularly effective 
with experienced, adult learners, like you.  

Continued learning   

Guided practice in this process during this class can help to make you an effective 
‘lifelong learner.’ You will gain insight into improving your communication abilities on 
an ongoing basis, as the most effective communicators tend to do.   
You will find along the way that insights on communication may not seem to be 
particularly difficult to understand, but they can be exceedingly difficult to implement 
in practice. That is because you not only need to assess a potentially diverse audience, 
but you must overcome your own reservations about acting differently and doing so in 
front of potentially sceptical – or even hostile -- strangers. 
 
3.2 Learning Activities and Teaching Strategies 

The course gives you a practical introduction to the broad range of communication 
skills and insights required for success as an entrepreneurial research scientist or 
engineer. You will receive instruction on how to communicate ideas and opportunities 
with a variety of audiences. Course material is delivered in a workshop format, as 
noted above, with the face-to-face segments including a focus on the development of 
oral communication skills, ranging from presentations to one-to-one negotiations. You 
will learn how to see things from others’ perspectives and how to use that to your 
advantage in an ethical manner.  

Each week’s class addresses new topics, insights, and strategies related to 
communication in professional and managerial settings. Short assignments that you 
may not know how to complete successfully will be provided in order to ‘stretch’ you. 
Then, class time will involve comparing what you have done with the efforts of other 
participants, critiquing the resources that you have employed, and discussing the 
relevance of the homework activity and class discussion to your research and 
professional responsibilities.   

Some topics are addressed just once during the session while others are revisited in 
various contexts. Persuasion, for example, is an element in all forms of 
communication, written, oral, negotiation, etc. Communication insights can often not 
be divided into discrete lessons, as human nature and our communication processes are 
incredibly complex when viewed in detail. One student noted that she had realized that 
communication is much more complicated than science. This complexity means that 
the course will leave you with many questions, and each question marks an avenue for 
developing your communication insights and abilities.   

You will be given short assignments to complete each week, as noted above. To make 
your insights and experiences accessible to classmates, assignments must be completed 
typed, not handwritten -- unless you are filling in a tick sheet, of course.  

Assignments are not usually mentally challenging, but they may force you out of your 
comfort zone. They will also help you to learn the habit of finding resources to 
improve your communication strategies.   

The assignments, reading, and meetings among students should take an average of four 
hours per week outside class time. This ‘homework’ time should be aligned with what 
you are already doing in your research, though with extra effort to the communication 
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aspects. So, the time invested ought to offer useful short-term returns as well as 
benefits in the long run.  

Learning teams will be formed to enable you to rely on one another for various tasks, 
such as researching a concept or taking notes on a particular class topic. The teams also 
provide practice and opportunities for reflection on group dynamics. So, your task is to 
engage with your team in a supportive way but also with reflective detachment.    
 
 
4. ASSESSMENT 
 
4.1 Formal Requirements 

Formal assessment will be based on:   

1. Performance in workshops and oral presentations (20%);  
2. Successful completion of a series of short written assignments (20%);  
3. A major project that combines individual effort on communication skills and insight 

to support your career path, involving team support to improve your performance 
and ability to coordinate within an organizational setting (40%); and  

4. An exam (20%).  

You must pass all assessment tasks to assure that you pass the course.   
 
Assessment Task Weighting Learning 

Outcomes 
assessed 

ASB Grad 
Attributes 
assessed 

Length 

 

Due Date 

1. Oral partic. 20% 1, 3 – 6  1, 2, 4 – 6  1-5 minutes Weekly   

2. Short written 20% 2 – 8  1 – 6  1-5 pages Weekly   

3. Team project 40% 2 – 6, 8 1 – 6  5-10 pages Near end 
of session 

4. Exam 20% 1 – 8  1 – 6  8 pages,  
short answer 

Final 
exam 
period 

 
4.2 Assessment Details 
Each assessment task will be described more fully once the session is under way. Some 
tasks may be defined in part by you, the workshop participants, and some will be 
marked by you.  

Aim to do your assessment tasks well in order to gain full learning value from them. 
You will be able to tell ‘how well’ you did on them by reflecting on how much you 
learnt rather than by counting points earned (just as with lifelong learning in the world 
of science and business).      

Preparation tasks for the class are numerous and varied. They include:  writing a media 
release; providing critical feedback on others’ writing; developing a negotiation strategy 
and using it; formulating short presentations; identifying relevant resources and sections 
of the textbook (and actually reading them!); developing a contract; recording a diary 
entry on a day of research; and reflecting on learning processes for the course as a 
whole.  
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You must do these short tasks in order to make the most of class time. They are 
designed to be not only relatively painless but revealing. They will typically require 
thought but not a lot of research. If you find yourself procrastinating about them, then 
just set aside 15 minutes to start one, and reward yourself for investing that 15 minutes. 
Then, put in another 15 minutes. Your future success depends on it!     
 
4.3 Assessment Format 
Formats for each assessment will be described in the assignment guidelines provided in 
class. You will employ formats that you will be required to use professionally, from 
composing a 1-minute elevator pitch to drafting content for a web page on your 
research – content that is suitable for a business investor, rather than a scientific peer.   
 
4.4 Assignment Submission Procedure  
Assignments are to be submitted in class on the due date. Short assignments are meant 
to prepare you for the discussion and activity in each week’s class. Hence, you must 
complete the assignment in order to be prepared for class.   
 
4.5 Late Submission 
You are not going to submit anything late.  Are you?!   We recognise that doctoral 
students have deadlines occurring in activities outside this class. However, handling 
conflicting responsibilities is something that you need to learn to handle. This class 
provides you with practice in doing so.    
 
Quality Assurance 
The ASB is actively monitoring student learning and quality of the student experience 
in all its programs. A random selection of completed assessment tasks may be used for 
quality assurance, such as to determine the extent to which program learning goals are 
being achieved. The information is required for accreditation purposes, and aggregated 
findings will be used to inform changes aimed at improving the quality of ASB 
programs. All material used for such processes will be treated as confidential and will 
not be related to course grades. 
 
 
5. ACADEMIC HONESTY AND PLAGIARISM 
 
Do not plagiarise! Plagiarism amounts to stealing the intellectual property of others.  

The University regards plagiarism as a form of academic misconduct, and has very 
strict rules regarding plagiarism. For UNSW policies, penalties, and information to help 
you avoid plagiarism see: http://www.lc.unsw.edu.au/plagiarism/index.html as well as 
the guidelines in the online ELISE and ELISE Plus tutorials for all new UNSW 
students: http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm. 

To see if you understand plagiarism, do this short quiz: 
http://www.lc.unsw.edu.au/plagiarism/plagquiz.html 

For information on how to acknowledge your sources and reference correctly, see: 
http://www.lc.unsw.edu.au/onlib/ref.html 
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For the ASB Harvard Referencing Guide, see the ASB Referencing and Plagiarism 
webpage (ASB >Learning and Teaching>Student services>Referencing and 
plagiarism)   
 
 
6. COURSE RESOURCES 

B. Eunson, Communicating in the 21st Century, John Wiley & Sons, Ltd.   

Baden Eunson does a nice job of covering the most well-known concepts related to 
communication in business and management. Sections on each topic are short, and they 
introduce you to insights that can be investigated on the web and in the management 
and communication literature. It is a book well worth owning for the long run.   

Articles, excerpts from books, and web resources (ones that I find and ones that you are 
assigned to identify) will be also be assigned as readings.   
 
 
7. COURSE EVALUATION AND DEVELOPMENT 
 
The material and activities in this course have been well received many times before. 
Course participants generally state that the approach and content are relevant, 
interesting, and delivered in an enjoyable way. Some note that they find the material 
demanding, and observation indicates that the teaching methods employed can 
challenge the self-concepts of participants. Feedback suggests, though, that we have 
been able to create a safe environment in which participants can feel uncomfortable and 
extend themselves. Will Rifkin has received a UNSW Vice Chancellors Award for 
Excellence in Teaching, and both he and Wallace Bridge have won national Citations 
for Outstanding Contributions to Student Learning from the Australian Learning and 
Teaching Council (ALTC). 

Constructive feedback regarding the course content, structure, and delivery is welcome. 
We take into account feedback from participants, and that is why the material and 
activities ‘work.’ We do not necessarily do what participants ask – as that may not 
enhance your learning -- but we do respond to feedback, explaining our rationale and 
proposing what we plan to do as a result of your input.   

Feedback from previous classes in STRE6020 shows that different participants 
appreciated different homework assignments and different in-class activities. The 
feedback also underlined the importance of speaking up in class discussions (either in 
small group discussions or in whole-class discussions).  The students’ advice to 
participants in following years is to push yourself to get involved in class because the 
experience will pay off.  More visits by business experts have been requested; so, two 
UNSW academics who are entrepreneurial have been invited to address the class, and 
you are assigned to find and talk to business experts in areas of interest to you. That 
assures that each student locates relevant contacts and gains confidence in extending 
their professional network, particularly in finding a communication/management expert 
or mentor.  

Feedback also mentioned a desire for more structure, more specific directions, and more 
‘content’. That is a traditional complaint in my classes, as class activities and 
assignments purposely mimic the ambiguity and lack of apparent structure that one 
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finds in managerial responsibilities and relationships. ‘Content’ can be hard to 
distinguish because the class is conducted in plain English, rather than in the jargon of 
organizational behaviour, linguistics, or sociology.  To assist in providing structure, and 
addressing your questions about the class, we have added an induction interview for 
students in groups of three in Week 1 of session.   

Outcomes of particular assignments and activities in 2008, 2009, and 2010 are being 
taken into account in refining those assignments and activities for this session.   
 
 
8. STUDENT RESPONSIBILITIES AND CONDUCT 
 
8.1  Workload 

It is expected that you will spend at least ten (10) hours per week studying this course. 
This time should be made up of reading, research, working on exercises and problems, 
and attending classes. In periods where you need to complete assignments or prepare 
for examinations, the workload may be greater.  

Over-commitment has been a cause of failure and stress for many students. You should 
take the required workload into account when planning how to balance study with 
research, employment, and other activities.  

Information for staff and students on expected workload:  
 https://my.unsw.edu.au/student/atoz/UnitsOfCredit.html .  

You are being paid to take this class. So, you owe it to the Australian taxpayer to be 
fully engaged in order to gain the abilities and insights required to become a successful 
research-based entrepreneur.   
 
8.2  Attendance & Preparation   

Your regular and punctual attendance at class workshops is expected in this course. 
University regulations indicate that if students attend fewer than eighty per cent of 
scheduled classes they may be refused final assessment.  

You will be given short assignments to complete each week, as noted above. To make 
your insights and experiences accessible to classmates, assignments must be completed 
typed, not handwritten -- unless you are filling in a tick sheet, of course.  

Assignments are not usually mentally challenging, but they may force you out of your 
comfort zone. They will also help you to learn the habit of finding resources to improve 
your communication strategies.   

The assignments, reading, and meetings among students should take an average of four 
hours per week outside class time. This ‘homework’ time should be aligned with what 
you are already doing in your research, though with extra effort to the communication 
aspects. So, the time invested ought to offer useful short-term returns as well as benefits 
in the long run.  

Learning teams will be formed to enable you to rely on one another for various tasks, 
such as researching a concept or taking notes on a particular class topic. The teams also 
provide practice and opportunities for reflection on group dynamics. So, your task is to 
engage with your team in a supportive way but also with reflective detachment.    
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8.3  Special Consideration and Supplementary Examinations 

You must submit all assignments and attend all examinations scheduled for your course. 
You should seek assistance early if you suffer illness or misadventure that affects your 
course progress.  

General Information on Special Consideration: 
1. For assessments worth 20% or more, all applications for special consideration must 

go through UNSW Student Central 
(https://my.unsw.edu.au/student/academiclife/StudentCentralKensington.html) and 
be lodged within 3 working days of the assessment to which it refers; 
 

2. Applications will not be accepted by teaching staff, but you should notify the 
lecture-in-charge when you make an application for special consideration through 
UNSW Student Central; 
 

3. Applying for special consideration does not automatically mean that you will be 
granted a supplementary exam; 
 

4. Special consideration requests do not allow lecturers-in-charge to award students 
additional marks. 

For advice on UNSW policies and procedures for granting special consideration and 
supplementary exams, see:  

‘UNSW Policy and Process for Special Consideration’:  
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html 

 
 
8.4  General Conduct and Behaviour 

You are expected to conduct yourself with consideration and respect for the needs of 
your fellow students and teaching staff.  Conduct that unduly disrupts or interferes with 
a class, such as ringing or talking on mobile phones, is not acceptable, and you may be 
asked to leave the class.  Similarly, conduct online must demonstrate respect for other 
students and staff.  A failure to adhere to university policies for appropriate behaviour 
can lead to expulsion from the university.   

Students are expected to be familiar with and adhere to university policies in relation to 
class attendance and general conduct and behaviour, including maintaining a safe, 
respectful environment; and to understand their obligations in relation to workload, 
assessment and keeping informed.  

Information and policies on these topics can be found in the ‘A-Z Student Guide’: 
https://my.unsw.edu.au/student/atoz/BehaviourOfStudents.html. See, especially, 
information on ‘Attendance and Absence’, ‘Academic Misconduct’, ‘Assessment 
Information’, ‘Examinations’, ‘Special Consideration’, ‘Student Responsibilities’, 
‘Workload’ and policies such as ‘Occupational Health and Safety’. 
 
 
8.5  Occupational Health and Safety  

UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
https://my.unsw.edu.au/student/atoz/OccupationalHealth.html. 
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8.6  Keeping Informed 

You should take note of all announcements made in class or by e-mail. Information 
may be sent directly to you or relayed through your learning team or project team.     

From time to time, the University will send important announcements to your 
university e-mail address without providing you with a paper copy.  You will be 
deemed to have received this information. It is also your responsibility to keep the 
University informed of all changes to your contact details.   

For this subject, as noted, we will employ only your UNSW e-mail address rather than 
external addresses, e.g., hotmail.   
 
 
9. ADDITIONAL STUDENT RESOURCES AND SUPPORT  

The University and the ASB provide a wide range of support services for students, 
including: 
• ASB Education Development Unit  (EDU)  

http://www.asb.unsw.edu.au/learningandteaching/studentservices/Pages/default.aspx 
Academic writing, study skills and maths support specifically for ASB students, and 
– as part of the Commercialisation Training Scheme -- you are now an ASB 
coursework student. Services include workshops, online and printed resources, and 
individual consultations. EDU Office: Room GO7, Ground Floor, ASB Building 
(opposite Student Centre); Ph: 9385 5584; Email: edu@unsw.edu.au 

• Capturing the Student Voice:  An ASB website enabling students to comment on 
any aspect of their learning experience in the ASB. To find out more, go to the 
Current Students/Resources/Student Feedback page here. 

• Blackboard eLearning Support: For online help using Blackboard, follow the 
links from  www.elearning.unsw.edu.au to UNSW Blackboard Support / Support for 
Students. For technical support, email: itservicecentre@unsw.edu.au; ph: 9385 1333. 

• UNSW Learning Centre (www.lc.unsw.edu.au ) 
Academic skills support services, including workshops and resources, for all UNSW 
students.  See website for details. 

• Library training and search support services:   http://info.library.unsw.edu.au  

• UNSW IT Service Desk: Technical support for problems logging in to websites, 
downloading documents etc. Library, Level 2;  Ph: 9385 1333. 
 Website:  www.its.unsw.edu.au/support/support_home.html 

• UNSW Counselling & Psychol. Services  (http://www.counselling.unsw.edu.au) 
Free, confidential service for problems of a personal or academic nature; and 
workshops on study issues such as  ‘Coping With Stress’ and ‘Procrastination’.  
Office:  Level 2, Quadrangle East Wing ;  Ph: 9385 5418. 

• Student Equity & Disabilities Unit  (http://www.studentequity.unsw.edu.au) 
Advice regarding equity and diversity issues, and support for students who have a 
disability or disadvantage that interferes with their learning.  Office: Ground Floor, 
John Goodsell Building; Ph: 9385 4734.  
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10. COURSE SCHEDULE 
 
This course can be viewed in terms of three-week blocks.  The first block addresses 
presenting, the second with receiving and responding, the third with particularly 
challenging aspects of one-to-one communication, and the fourth with handling groups, 
leading, and pulling together the session’s insights.   
 

 
Date 

 
Topics 

 
Preparation 

Weeks 
1‐3 

Introduction to program & course 

Presenting orally:  

• How good are you,  
& how can you improve?   

Why presenting alone is never enough, no 
matter how good you are 

Understanding your audience for  
oral & written communication     

Read course outline  

Prepare a short pitch for delivery in class 

Scan relevant textbook chapters & select 
four new presenting strategies to employ   

In‐class worksheet; identify personal 
experiences of miscommunication     

Complete online instruments on 
personality and learning styles   

Weeks 
4‐6 

Effective listening   

Providing constructive feedback   

Dealing with difficult people   

Negotiation & persuasion   

 

 

Ethics and contracts   

Scan relevant textbook chapters and 
websites to select four new strategies to 
employ relevant to listening, feedback, 
and dealing with difficult people      
 
Write a diary entry for the World‐Wide 
Day in Science; persuade colleagues to do 
so   

Negotiate a team contract;  
Interview a science‐business professional 
about what work‐related interpersonal 
issues “keep them awake at night”     

Weeks 
7‐9 

Communication between  
technical and nontechnical people:  
the “negotiation of expert status”   

 

 

 

 

 

Prepare a media release &/or write up for 
the web as well as an oral presentation for 
a non‐specialist audience on the most 
complex – but important ‐‐ aspect of your 
research   

Identify in the textbook the four sections 
that are most relevant to tech‐nontech 
communication; read two of those 
sections    
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Risk perception   

 

 
 

Learning processes & cycles,  
resistance to change and emotions    

Read 500 words from a website or article 
on risk perception & risk communication  

Approach supervisor to negotiate  
a proposition to assist your career   

Describe examples of resistance to change 
in yourself, in your supervisor, occurring 
currently in your field   

Weeks 
10‐12 

 

 

Team dynamics – 
reflections and resources   

Leadership & influence 

Networks & professional cultures   

Final presentations   

Course reflection    

Complete worksheet assessing your 
learning team   

Identify and read in the textbook the four 
sections that are most relevant to 
leadership and professional culture      

 
Prepare presentation on major project   
 
Write a critical assessment of learning 
processes employed in this course; specify 
learning processes that you will employ to 
continue improving.     

 
There may be variations to this sequence and changes to the nature of activities and 
accompanying assignments in order to accommodate specific needs of the class as well 
as to take advantage of unique learning opportunities. You will be notified about 
changes in class with due warning, where possible. Such changes are part of the 
ongoing process of continual improvement, and you deserve nothing less!   

Where appropriate, discussions will be facilitated by class members – volunteers or 
those selected by the lecturer. You need experience in this critical skill.   
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